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KOrmus
TMOSICHATEJILHA ST 3ATIMCKA BEP’SQ

Ouenka kadecTBa 00pa3oBaHMS IPOBOAMTCS B paMKaxX IMPOMEKYTOYHOM
aTTECTAalMH ¥ MTOrOBOHM arrecTaldu ciaymarened. [IpomexyTouyHas arTecTalvs
OCYIIECTBIAETCS Ul KOHTPOJIS OCBOEHHMs cirymarensimu nporpamMmsl 1O B xoxe
oOyuernd. Llensamu NpoBeIeHUs IPOMEKYTOYHON aTTECTAIIMH SBISFOTCS:

- OOBEeKTHBHOE yCTAHOBIGHHE (DAKTHYECKOr0O YpPOBHA OCBOECHHS
00pa30BaTeNbHOW  MPOrpaMMBl M IOCTHKEHHS  pe3yJIbTaTOB  OCBOEHUS
00pa30BaTe1bHON IPOrPaMMEL;

- OLEHKa JOCTHKEHHMM KOHKDPETHOIO CIIyIIaTells, IMO3BOJISIONIAs BBISBHUTH
npoOensl B OCBOGHHH MM 00pa3oBaTeNbHOH TNPOrpaMMbl W YYUTHIBATh
HHIMBAIyaJbHBIE NNOTPEOHOCTH ydalllerocs B OCYILECTBIEHHH 00pa3oBaTeIbHOM
IeSTeIbHOCTH;

- OLEHKa [IHHAMHMKM WHIWBUIYaJIBbHBIX OOpa30BaTENBHBIX IOCTHKEHHH,
NPOIBIKEHHUS B JOCTHOKEHHHM  IUIAHUPYEMBIX  PE3yJIbTAaTOB  OCBOCHHUS
00pa3oBaTeIbHON MPOTrpaMMEL.

OueHka Ka4ecTBa YCBOGHHsS MaTepHala [0 NPOrpaMMaM IIPOBOAUTCS B
TECTOBOM DEXHME C y4eTOM KOHTHHIEHTa CIyLIaTeNlel, comepaHHs y4eGHOro
MaTepHala | UCIOoJIb3yeMBIX 00pa30BaTeIbHBIX TEXHOIOTHH.

ITopsanox npoBeeHNUs MPOMEKYTOYHOM aTTEeCTALUH.

IIpomesxyTo4HAas aTTecTalus SBISETCS 3aBepLIAlOiell  (HOPMON KOHTPOJIS
ocsoerus 9acTu nporpammsl JI10 (pa3zgena, Kypca, TUCHUILIMHEL, MOLYIS).

[IpomexyTo4Has aTTecTallUs MOXET IIPOBOIMTHECA KAaK HA OTHENbHBIX
3@HATHSX, TaK M B pe3yJbTaTe MWCIOJIb30BAaHUS HAKONMTENBHON CHCTEMBI
OLICHMBAHUA 10 pe3yIbTaTaM TEKYLIEro KOHTPOJIS OCBOeHS nporpammsl IT10.

[leproaWYHOCTE MPOBEACHHUS IIPOMEXYTOYHON aTTECTAllUd OIpeHeIseTcs
OpOrpaMMOH.

BHyTpeHHHE MOHHTOPHHI KauecTBa O0pa3oBaHHUS IIpeayCMaTpHBAaeT
TECTHPOBaHHE ciylaTesnei IIpOorpaMM  I[1€penoaroTOBKH «Pabora ¢
ONepalHOHHBIMU CUCTEMAMH U MporpammupoBanue UT», « MBA».

TectupoBanye MOXET IPOBOAUTHCA KaK Ha PYCCKOM, TaK M Ha aHIIIMHACKOM

S3bIKax.
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Management Examination

Same Jas. Srst) Date (dd/mm/yyyy)

& Tampets the following section concerning human capital management as indicated. (5 Points)

meslectuzl capital consists of three parts. They are human capital, social capital and structural capital.

1 =wmancapital consists of from education, from

Tr=ming or experience, as well as = and: w7
< Armanging meetings, seminars, In-Set programs and or even having a coffee machine are ways a

company can use to create

Two examples of structural capital are and

_oss of productivity at work regardless of reason is best defined as

5 Froductivity when viewed as a formula can be defined as x/y (x divided by y) where x =
andy =

£ Waton the management term in column A with its definition in Column B. (5 Points)

2

v doiﬁg the riéhthinés

2 productive capital B. acronym of what strategic objects should

be

3 effectiveness o C. groups interested in a company’s success

L efficiency ST D. it's all about the man

s stakeholders ) E. the lofty ideal for which a company
strives

& public Sl F. potential for loss

7 Romantic view of e G. the small things that bring about

management increases in efficiency

H SMART H. doing things right

E Incremental management I. human capital used on the job

10 | vision J. groups With an interest in a company
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he cizgram below by placing the correct term listed below in the correct box. (5 Points)

Realized Deliberate Intended

Srategy strategy strategy strategy strategy

Bomus Who created the diagram and theory represented above? : (1 point)
T W5zt do the following acronyms stand for? (5 Points)
1 The 6 P’s =
l m = J J J J
3 SMART = 5 2 . :
4 SWOT= ; ; :
Somus Which management function is missing from Ne 2 above? (1 point)
£ Answer the following questions by circling the correct answer either True or Félse. (5 Points)
1 Al stakeholders are publics. True False
2 Al publics are stakeholders True False
3 Azerosum game is good for the stakeholders of a company. True False
£ Shareholders are only interested in receiving dividends. True False
5 Employees are not stakeholders because they are not part of a company’s True False

external environment
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“ollowing statements by changing one word only to make the statement true. (5 Points)

The 2o %y of 2 company to see its external environment is referred to a
Tamsparency.

Wamagers should perform a BEST Analysis in order to understand the
sm=ma environment of an organization.

Simategc goals can be classified as either financial or non-financial
The two wiews of management are referred to as the Romantic View and
= imt=mal View.

‘mor=mental management refers to the analyses, decisions and actions

3
=
.
-
[

“aw=n o create sustainable competitive advantage.

& ¥ac= e following environmental factors (by number) in their correct category. (5 points)
I Th= population is aging 6 Unemploymentis increasing
& & m=w 2w will increase website censorship 7 A new innovative smart card will be released
2 wfzton has been increasing lately 8  The ruble is devaluing
& 00 zmzcks on businesses are increasing 9  Tweens have increased consumer spending
= The SEC will be given greater oversight 10 New sanctions will be announced this week

= Face e following examples of human capital risk in their correct category (by number) in their correct

=gy (5 points)
I mestings 6  industrial action
1 r=s=arching 7  errors
3 sckleave 8 office politics
£ pgronecalls 9 analyzing
3 Sioeffect 10 emailing :

consumes time
involved in such
activities as

Bomus: What is the Silo Effect?

(1 point)
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mge e Smiczed words or terms by replacing them with a suitable substitute. Place these
= e t=ble below the text. (5 points)

wewes management as consisting of (1) POC? plus forecasting. Though the functions of
@r= szscally still the same today as they were in 1916, there seems to be two basic views of
et s the (2) t’s all about the man’ view and the (3) ‘it’s all about the environment’.
= wmicn school of thought you follow, the basics are all the same. The manager must focus
might things and (5) doing things right. This can be seen as being divided into a number
2rmg 2000t the desired results. Two of these techniques include (6) paying attention to the
het bring about increases in efficiency and (7) doing such things as outsourcing, re-
“_s processes and automating. The most important task involves focusing on (8) the
s secsions and actions needed to create sustainable competitive advantage. By performing
e amemes the manager s actively working to decrease the company’s exposure to (9) potential for
e S Sewgn profit is ultimately the major goal of the manager doing his job well, he must never
“Swmee e snarenoicers are only one of many (10) other parties that have an interest in the success of
e sy beside the shareholders.

= 6
!],'1 7
E 8
is 9
f" 10

. e s S forces of industry competitiveness are listed on the left. Match each force to an appropriate

Ssample of =2ch on the right. (5 points)
% Thr==tof new entrants e A Threat of forward integration
2 Powsrof buyers 2 DT B Low switching costs
3 Pows=rof suppliers R C Low startup costs
&  Thrsst of substitutes ey D  Superior competitive advantage
S Competitive rivalry e E  Threat of backward integration

¥ Tomgiets the table below by adding an example of what would be analyzed with regard to each of the

= D& Waos= o= sure to place the example next to the letter indicated as the answer. (5 points)
e TheSCs Answer Examples
1 Company c A
2 Customers £ B
3 Competitors A C
£ (Coliaborators B D
5 Gmate D E
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ng statements. (5 points + up to 2 bonus points)
include goods, services and
traditionally include labor, land and . Some modern views
‘mciude technology, human capital and
consists of vision, mission and :
includes environmental scanning, monitoring and -
should be specific, ’ , realistic and timely.
includes analysis, and actions taken to create
competitive advantage.
include shareholders, government, 2 -
=5 communities, and banks.
attempts to analyze the company’s internal and external
include , time, people and techno!ogy.
I Sr=m=gc objectives can be either or regardless they should

e following three flowcharts., (10 Points)
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0 e Sae m=ow s 2 pictorial analysis of what the external environment of an industry looks likes and

e s o =ach. For reference, Circle A represents the external environmental factors of Industry
h;( O ) represents stakeholders of Company X; and Circle B ( A ) represents publics

W e s sseemoiders but have an interest in Company X. Complete Table 1. (10 Points)
|
/ Env. Factor A A
Enw. Factor G SH1 SH 2 Env. Factor B
|
SH3
PUB1

Industry XX
X X | X ety
| i 4 PUB 2
[
!! i \B o o Env. Factor C

. Env. Factor E Env. Factor D

e D Compiete this table listing 1) the environmental factors and an example of what impact the factor
s aw= on Company’s X ability to do business; 2) Company X’s stakeholders and what their interest is
e comoany 2nd 3) two publics that might have an interest in Company X and what that interest might
=

Example of impact/ interest

Ao

i l Eswironmental Factor A Political ‘Cfeation of trade policies

§
i

Eawironmental Factor B

- Eswironmental Factor C

L T

£  Emwironmental Factor D

|
S  Eswwonmental Factor E

:
i

12
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these questions as indicated below. (10 Points)

There are several attributes of strategic management. Quite often they are considered as being
“ras=os between one or more factors. Name the four attributes of strategic management

Fﬂ?ﬂ'

I W=at s CSR and how does it apply to the concept of the triple bottom line?
2. CSRis
2. The triple bottom line is

. The relationship between the two is as follows:

/2
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question A or Essay question B. (10 Points)

& in order to create a marketing plan, a manager must perform a situational analysis of
‘= order to do this fully, the manager must perform three separate analyses using
tools. Name these tools and briefly describe what they consist of and what

to the environment.

company’s external environment consists of various publics and stakeholders. Describe
of a company in terms of the various stakeholders and what their interest(s) in
When completed, describe how a drop in sales resulting from a downturn in the
cr=zte 2 domino effect whereby the interests of one stakeholder having been affected
hange in the interest of another stakeholder and so on.

AL/
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wsually thought of as a process model. The diagram below outlines the important players
45 studied in class, complete the statement contained below the diagram.

/15 points

= of communication is referred to as the (1) Model of Communication.

* &= “wo orocesses involved in this model. The first process is reférred toas (2)

== or sender is trying to get the receiver to understand a very specific (3)

w=ss referred to in statement Ne2 above relies heaﬁlv upon the science of signs and their meanings.
smence s czlled (4)

. "% 2= ™= the sender must take what s/he is thinking and then using (5)

and/or (7)

e, M N

create the answer to Ne. 3 above.

- mesatec communications, Ne 3 above must pass through a (8) such as the Internet,
@ m=wssaper or television,

=siznes communications are normally controlled by (9)
armaton passing through it before sending it on.

‘Sme m==s0n receivers do not always perceive an advertisement is because of (10) : . Due

who can change or alter the

= == only one in four ads are actually perceived by the receiver.

Sometmes even if an ad is perceived, the receiver does not understand it because of (11)

% ¥ ymur emotional state prevents you from understanding an advertisement correctly, you are experiencing
7] ; Language difficulties may result in (13) while poor reception

Secause of passing through a tunnel (for example) results in (14)
5 Segarcess of whether there is Ne 9 above, the receiver, using the second of the two processes involved in

=i model, must (15) Ne. 3 above.

Page 1.
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ws the Elaboration Likelihood Model of Persuasion. Use the following diagram to
/15 Points

Lk=iihood Model is a (16) process model of (17) . The model
=mar now consumers are influenced to buy. According to this model, there are two ways a
Zan co this; they are referred to as the (18) route and the (19) |
e former 2ppeals to our logic and reason, the latter appeals to our (20) and (21)
- = order to appeal to our logic, advertisers use (22) to influence consumers.

=ch, cues are used to influence # 20 and # 21 above. The route described as # 18 is associated
involvement which decreases (24) and results in (25)
ztttude changes. Contrary to this, the route described as # 19 above, is associated with (26)
‘mwoivement which increases (27) and results in (28) attitude
& = w20 nfluence someone to purchase a deodorant for men, the advertiser mlght use such cues as (29)
and (30)

2uestions concerning marketing endeavors. /15 Points
8 S=Snion, marketing has two basic goals. For the company the goal is (31) while for
e comsumer the goal is to have his/her needs (32)

“hougs 20 consumers have the same basic needs, a consumer’s (33) are determined by
‘= ar mer culture or individual preferences.

The go2 of marketing is to get potential consumers to (34) or (35)

. ABS refers to one of more individuals who influence the purchasing behavior of a
msaer. :
Ther= are three models which explain how advertisement works. They are referred to as (37)

; the Think, Feel, Do model and finally the (38) model of effective
e @mer model of communication involves six steps. The consumer must first (39) the
2 Ten (40) the ad, then (41) something about the ad, then (42)
with the ad, then (43) the ad and finally (44) on
== imformation.
7 = orzer to focus advertisement, advertisers try to identify (45) markets.

Page 2.
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z=ment philosophy in the Column A with its definition in ColumnB. ___ /5 Points

Column B

46) a  Achieving organizational goals depends on determining the

needs and wants of target markets and delivering the desire

satisfactions better than competitors.

. b Consumers will not buy enough of the organizations

products unless large scale promotion and selling efforts are

undertaken.

(48) __ ¢ Determining the needs and wants of target markets and
delivering the desire satisfactions in a way that maintains or
improves the consumer’s or societal’s well-being.

(49) d  Consumers favor products that are available and highly

affordable. ' |

S0y e  Consumers favor products that offer the most quality,

performance and features.

“2r which the definition is given in the space provided. _ /5 Points

= of ootaining something by offering something in return ... (51)
S=tween two parties that involves two things of value and terms ... (52)
» 5=« of actual and potential buyers of a product ... (53)
o reduce demand temporarily or permanently ... (54)
planning, implementation and control of programs designed to  (55)
. w=st= ouid and maintain beneficial exchanges with target buyers for the

of achieving organizational objectives ...

“ng True or False questions by circling the correct answer. ____/10Points
‘= 2 st=te of felt deprivation. (56) True (56) False
wants are related. (57) True (57) False
zr= universal. (58) True (58) False
2nc demands are related. (59) True (59) False
- Samsumers view products as bundles of benefits. (60) True (60) False
& pmcuct s either a good or a service. (61) True (61) False
Sumaiimg zoods and services together produces experiences. (62) True (62) False
[ === 2re intangible and result in the ownership of nothing. (63) True (63) False
~ Zamsumer value and consumer satisfaction are synonymous terms. (64) True (64) False
! Caesumer satisfaction is closely related to quality. ; (65) True (65) False
Page 3.
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statements concerning the VALS Framework program. ___ /5 Points
r=fers to Values and (66)

=work program is used to describe (67)
=work program has identified (68) distinctive groups.

> referred to as (69) have the fewest resources of all groups.
he highest of resources is referred to as (70)

segmentation.

=mc=s using one of the following words: ____/6 Points
ideals achievement innovative makers experiencers
Surwvors are the least (71) of all the segments.

and (73) are motivated by (74) . Whereas
&oup expresses this value by taking risks, the latter group demonstrates it by ‘working on the
=ng=2ng in such activities as building a house.
= want to demonstrate their success to others are motivated by (75)
= = oelevers are motivated by (76)

S

=stons as they apply to the following diagram which represents the product mix of J&J Inc.

$$ $$$ $588 $553$

Jescmne the product mix of J&J Inc in terms of its width, and length. ____/10Points
2 Width: (77)
2 Llength: (78)
& Whas s the depth of J&J's product line of soaps? (79)

= L nc s considering adding a new product referred to as TP D. This is referred to as

g (80)
& == y=ar, the economy came out of a prolonged recession. During the recession, J&J Inc created several

e orocducts with inferior features so as to maintain the level of sales. This process is;:gfe_r;edto as

(81)

= Saswany to this, in good times, companies prefer to add top end products to their product lines. This
grac=ss is referred to as ____(82)

& Weg=rciess of which end of the product line you add products to, the creation of longer Iine's':i;'?effhérred to
= (83)
T W&zt s brand equity? (84)
& W&at can cause brand equity to decease? ' (85)

% Samooo D accounts for 70% of all J&Js shampoo sales. " This situation is referred to as
(86)

Page 4.
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e following terms in the Boston Box pictured below: Cash Cows, Question Marks (or
Rising Stars. /7 Points

(88)

Jots of cash? (91)
cash flow? (92)
> spin off? (93)

27 Grid: Various organizational strategies are used to get an organization from its present
= 2esired position. Place the following terms in the Product-Market Expansion Grid pictured
matching question that follows. Diversification strategy. Penetration strategy, Product
Markst development strategy. y ____/8Points

(s5)

—_—

o o I
Column B

(98) a  the marketing manager is trying to get customers
to either buy more or use _more of the product

(99) b adifferent version of an existing product could be
offered to the general public or a new and
improved version

(100) ____ ¢ Thisstrategy involves seeking new products (often
through acquisitions) for customers not currently
being served. s

(101) d  an organization would seek to find new customers

for its present products

Page 5.
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2 wided human needs into 5 categories. They are: /8 Points

the following questions concerning the Situational Analysis (SA). __ /15 Points
& Wrzt three analytical tools does the SA consist of? (107) , (108)
, and (109))
= Which of the above tools is directly responsible for performing a PEST analysis? (110)

= ¥youwant to understand a company’s product line, in which analytical tool and where would you find this

‘=farmation? Name of analytical tool: (111) ; which part of the analytical tool: (112)

& Wrich tool evaluates the internal environment of the company and the effects that the external

emvironment could have on it? (113)

= What are the things that a company does well referred to as? (114) ; ... and the
==ings that make it vulnerable to problems? (115)

% Theexternal environment of the company is also referred to as the (116)

§ —=tfour factors that can be found in the external environment of a company. (117)
{118) , (119) ,and (120)
% 7 you want to try and evaluate the factors that will affect the ability of a company to compete, which
analytical tool would you refer to? (121)

e type of demand in Column A with its definition or example in Column B. /8 Points

Column A Column B
1 megative (122)____ a  Cigarettes and alcohol 8
2 = (323} b Summer holiday courses
wrwholesome (324) ¢ iPhone 7 after Samsung failed its new smartphone launch
istent (325 d  Theideal market situation for a product
rregular (126) e CDplayers
&l Q27) f  Annual medical exams and visits to the dentist
awerfull (128 - g Questionable whether this is actually a type of demand
zaclining (129) . h  Newly marketed tech products

Page 6.
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Economics, Accounting & Finance Exam

DATE

.~ The law of demand states that:

. As the quantity demanded rises, the price rises
2 As the price rises, the quantity demanded rises
= As the price rises, the quantity demanded falls
o As supply rises, the demand rises

* The Latin phrase ceteris paribus means
4, Scarcity is a fact of life.

2. Allelse equal.

. There is no such thing as a free lunch.
D) Everything affects everything else.

3, If the demand for green tea increases as income increases, green tea is a(n)
%) Complementary good

3)  Substitute good

C)  Normal good

D) Inferior good

4) For inferior goods, demand will fall when
A) Income increases

B) Income decreases

C)  Price increases

D)  Price decreases

5) Which of the following will NOT cause a shift in the demand curve for tablet
computers?

A) A change in income

B) A change in tastes

C) A change in the price of laptop computers

D) A change in the price of tablet computers

A7
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- Which of the following is NOT considered in Gross Domestic Product (GDP)
_—sermination and therefore causes economic welfare to be under-estimated?

a. do-it-yourself activities c. government military spending

b. pollution damage d. business investment spending

_ In a typical business cycle, the expansion is followed, in order, by the
phases.

a. trough and recovery c. peak and recession

b. peak and expansion d. recovery and peak

If the nominal interest rate is 5% and the inflation rate is 2%, the real interest
1s:

a. 2%% b. 3%
c. 5% d. 7%

~ Assume that something occurs to cause aggregate demand to increase. Which of
following should result?

expansion and inflation c. recession and inflation

= recession and deflation d. expansion and deflation

1. Disposable Income is equal to:
+ National Income c¢. National Income Minus Taxes

5 Real GDP d. National Income Minus Taxes Plus Transfers
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Which of the following, is nor a satisfactory statement of the accounting
equation?

a.  Assets + Liabilities = Owners’ Equity

b.  Assets — Owners’ Equity = Liabilities

c.  Assets = Liabilities + Owners’ Equity

d.  Assets — Liabilities = Owners’ Equity

The journal entry to record the completion of a service for which payment has
not been received is a debit to

2. Revenue from Services and a credit to Accounts Payable.

5. Accounts Receivable and a credit to Revenue from Services.
<. Revenue from Services and a credit to Unearned Revenue.
4. Cash and a credit to Revenue from Services.

Prepaid Insurance is classified as a(n)
asset.

liability.

revenue.

expense.

failure to record depreciation for the period would result in

overstated assets.
understated liabilities.
understated owner’s equity.
understated net income.

On January 1, a company vehicle with a useful life of eight years and a
value of $1,000 was purchased for $25,000.

¢ is the depreciation expense in year 3 under straight-line depreciation?
$2,000
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16. The entry to record depreciation on equipment is
a. debit Depreciation Expense and credit Equipment.
b. debit Accumulated Depreciation and credit Equipment.
c. debit Depreciation Expense and credit Accumulated Depreciation.
d. debit Equipment and credit Accumulated Depreciation.

17. The exclusive right to reproduce and sell a literary, artistic, or musical work is

called a

a. trademark.
b. patent.

c. franchise.
d. copyright.

18. Which of the following items is classified as an intangible asset?

a. Prepaid insurance
b. Goodwill

c. Land

d.

Accounts receivable

19. A company issues a check for $75, but records it as $57. On the bank
reconciliation, the $18 should be
a. added to the balance per bank statement.
b. deducted from the balance per bank statement.
c. added to the balance per books.
d. deducted from the balance per books.

20. If management wants finished goods inventory to decrease over an accounting
period, which of the following best describes the relationship between units
sold and units produced?

They are equal.

Units sold are greater than units produced.
Units sold are less than units produced.
None of the above

R o

A4




Kommmj
BEPHA

21. A(n) would be an example of a principal, while a(n)
would be an example of an agent.

shareholder: manager

manager; owner

accountant; bondholder

shareholder; bondholder

ge g

22."Shareholder wealth" in a firm is represented by:

the number of people employed in the firm.

the book value of the firm's assets less the book value of its liabilities.
the amount of salary paid to its employees.

the market price per share of the firm's common stock.

ao o

23. The primary advantage of the corporate form of organization is:

a. The benefit of limited liability for the corporation's stockholders.

b. The ability of the business to continue indefinitely.

c . The ability to avoid the disadvantage of double taxation.

d. That the corporation offers the least expensive and least complex process of
business formation.

24. What are the earnings per share (EPS) for a company that earned $100,000 last
year in after-tax profits, has 200,000 common shares outstanding and $1.2 million
in retained earnings at the year end?

a. $100,000 b. $6.00

c. $0.50 d. $6.50

25. The following information represents an annual income statement for a
company that manufactures laser printers:

Sales revenue (1,600 units @ $400) $640,000
Less variable costs 384,000
Contribution margin $256,000
Less fixed costs 400,000
Operating loss ($144.000)
What is the breakeven point in units?
a. 1,960 b. 2,500
c. 2,800 d. None of the above

J4°



26. Increasing the credit period from 30 to 60 days, in response to a similar action
taken by all of our competitors, would likely result in:

a. an increase in the average collection period.
b. adecrease in bad debt losses.
C. an increase in sales.
d. higher profits.
27. The method provides correct rankings of mutually exclusive

projects, when the firm is not subject to capital rationing.
a. net present value
b. internal rate of return
c. payback period
d. profitability index

28. The risk-free security has a beta equal to . while the market
portfolio's beta is equal to

one; more than one.

one; less than one.

Zero; one.

less than zero: more than zero.

R & Ol

29. To compute the required rate of return for equity in a company using the
CAPM, it is necessary to know all of the following EXCEPT:

a. the risk-free rate.

b. the beta for the firm.

c. the earnings for the next time period.

d. the market return expected for the time period.

30. In calculating the costs of the individual components of a firm's financing, the
corporate tax rate is important to which of the following component cost formulas?
a. common stock.
b. debt.
c. preferred stock.
d. none of the above.
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cBa cC3 cD= cEa 51cAa cBa cCa cD3 cEx
3 B3 cC3 €P3 cEa 52cA3 cBa cCa cDa cEa
= eBIeCa D3 eE3 53cAad cBa cCa cDa cEx
3 cBa cCa D> cEa 54cA=> cBa cC= cDa cEx
5 cAad cBa cCa £Da cEa 55cAa B3 =C= D= cE=
6 cAs cBa c=C= cD> cEs 56 cAz B3 =C= cD3 cE=
7 cAa cBa cCa D= cEo 57cA> B3 =C> cDa cE=
8 cAs B3 =Ca cDs cEo 58cA3 B> cC= cDa cEa
gcA> cBa cCa cDa cEs 59cAz cBa cC= cDa cEs
10 cA= B> cC3 D= cEs 60cA3 B3 cC= cD= cE=x
11 cA= B2 cCa D3 cE= 61 cAa B3 cCa cDa cEa
12 cA=2 cB3 cCz> cDa cE= 62cAa cBa cC= cDax cEx
13 cAs cBa cC3 cD3 cEs 63cAa cBa cCa cD= cEax
14 cAa cBa =C> cD3 cEa 64cAa B3 Ca cD= cEa
15 cAa cB2 cC3a cDa cEa 65cAa cBa cCz cD= cEa
16 A3 cB= =C= cD= cE= 66 Az cB= cC= D3 cE3
17 cAs cB3 cC3 cDa cEx 67cAa cBa =C= cD=z cEx
18 =Aa cB= =Ca cDa cEa 68cAa cBa cCa cD= cEno
9 cAS B =Ca cDa cEx 69 A3 cBa cC= =D= cEx
20 cA= cB= cCa cDa cE= 70cAa =B C= Do cEx
21 A= ©B= oCz cDa cEx 71cAs £B3 cCa c=Da cEx
22 cA> B3 cCa cDa cEs 72cAa cBa =C= cD= cE>
23 cA=S =B= =C=> cD3 cEa 73cA3 B3 cC3a D= cE3
24 TAS B3 =C3 D> cEa 74cA3 cBa —Ca D3 cE=
25 cAS B3 =C= c©Da cEs 75cA3 cBa cCa cDa cEs
26 cAs ©Ba cCs cD= cEa 76 A3 —Ba cCa cD3 cEo
27 cA=S ©B3 cC= D= cEa Ti A3 B cCh'cha cEa
28 cA= ©B= =Cs <D= cE> 78cAa cBa cCa c cE=
29 =A= =B= oCa D= cEa 79cA3 cBa cC=2 Dz cEax
30 cA= B3 cCa cbha cEa 80cAa cBa cC> D= cE=S
31 Ao B> cC= cDa cEa 81cAs B3 =Ca cDa cE3
32 A= =B= cC= cDa cEax 82cAa B3 Ca cD= cEx
33cAs B cC=> cD3 cEa 83cAad cBa =C2 D= cEx
34 cAs =Bz C= cDa cE= 84cA3 cBa =C= D= cEx
35 cA> B3 cC> cDa cEa 85cAad cBa =Ca D> cEa
38 cAa B2 cCa D2 cEa 86cA3 cBa =Cz> D> cE3
37 cAS =B cC= cD3o cEx 87cAa cBa cCa cDa cEx
38 cAa B3 cC=3 ©Da cEa 88cAa cBa cCs D3 cEx
39 cAx B> cCa cD3 cEa 89cAd cBa =C= D= czE=
40 cA> B> cCa D3 cEa 90cA3 cBa cC= cDa cEx
41 cA=s B> cCa D= cEa 91cA3a cBa cCa cDa cgEa
42 cA= B2 cC3a cDa cEa 92cA3 cB3 cC3 cD= cE=
43 cAx =Bz cCz cD3 cEa 93cAa cBa =C3 Dz cE>
44 cAa cBa cCa cDa cEs> 94cA3d B3 cC= cDa cE=
45 cAo cBa cCa cDa cEa 95cA3 B3 cCa cD= cEa
46 =A= c—Ba cC= cD3 cE= 96 cAs =Ba cCa cDa cEa
47 cA2 Bz =C2 cD3z cEa 97cAa cBa =C3a D= cEx
48 cAa cBa cC3 cDa cEx 98 cAz cBa =Ca cDz cE=
49 cAa cBa cCz cDa cEa 98 cAd cBa cC2 cDa cEa
50 cAzs B3 cCa cDa cEa 100cA> Bz =Ca cDa cEx
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